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Leonie Ki is seen as a perfectionist.
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Photograph taken in the early days of
People & Grey Advertising Limited.
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Leonie Ki at home.
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Leonie Ki attended the China Inter Ad ’95 in Shanghai: Symposium.
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This commercial helped Cafe

de Coral create its reputation

for good service.
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Attendees at the Grey International Conference.
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With over twenty years’ experience in advertising, Leonie Ki has trained many advertising professionals.
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Leonie Ki in 1982.
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Leonie Ki with Wu Shaozu and Wei Jizhong.
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Leonie Ki interviewed on television.
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The opening of Grey China.

Leonie Ki — Advertising Success

It is fair to say that anyone working in the advertising field will probably have heard of Leonie Ki. With over twenty years’
experience in the business, Ki has established four advertising agencies and been responsible for many acclaimed
commercials. She has also trained many top professionals in the field.

Ki originally wanted to be a teacher, but started work on a temporary basis as a copywriter in an advertising agency. Her
obvious creativity prompted the agency to ask her to stay on, and she decided that advertising was the career for her. In
1978, she set up Grey Advertising Hong Kong Ltd with four partners, and by 1992 it had achieved such success that the op-
eration was expanded to include Grey China Advertising Co Ltd.

Ki has always been interested in developing the China market. In the three years after Grey China was set up, she faced
a lot of difficulties, but now says it was all worthwhile for the end result. Her goal was to establish a joint-venture
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Leonie Ki with Wu Yi, minister of foreign economic relations and trade for China.

enterprise that would be respected and welcomed by China and by foreign companies working there. If there is one thing
Ki does not shy away from, it’s a challenge.

The fact that Ki is a woman did not appear to make her job any more difficult. She says she never encountered sexual
discrimination in her years in the business. “I think the role of women in business has already been recognized and
opportunities exist in society that anyone can take advantage of if they are competent,” she explains.

Is Ki a workaholic? She says no, but does not deny that she likes to work hard. When it comes to relationships, she
admits that her success has a tendency to set her apart from many people. But she has no real regrets.

Although Ki has now moved on from Grey China and Grey Hong Kong, she says her greatest desire is still to be able to
contribute to the prosperity and stability of Hong Kong, and, accordingly, is now pursuing other interests and seeking new
challenges. With her wealth of experience and a string of successes behind her, it looks like she won’t have any difficulty
fulfilling this challenge.
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